CREATIVE
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Key skills

. Offer everything from concept to design including
retouching, illustration and artworking

- Setting objectives and conducting one to ones
with direct reports

Liaising with both client and printers

Managing jobs both individually
and with the wider team

Product photography
Basic HTML email creation

Proficient in retouching and skilled
in Photoshop 3D and creating digital
mock ups for client review

Adobe Certified lllustrator user.
Highly experience setting packaging artwork
using lllustrator

Experienced in setting for print
using InDesign. From 6 sheet ads
to 160 page reports.

Creating interactive forms and PDFs
from InDesign documents as well as
directly in Acrobat.

Proficient Powerpoint user and some
experience using Excel to generate
multi sheet reports.

@ glynnharvey.co.uk e (+44) 07710480441

GLYNN

HARVEY

Creative Artworker / Designer

Professional Profile

A professional Creative Artworker with extensive experience in design, artwork and studio management, currently seeking a new position and challenge. A highly organised and
technically minded individual who is happy to add creative flair to every project and take control of complex projects when required. After 10 years at an award winning agency
working in a fast paced environment is second nature as is delivering work that surpasses client expectations.

Career History

Senior Creative Artworker

Keane Brands, Birmingham
Design, rollout and artwork of items to final print specification
llustration of artwork for menus and interior designs
Retouching food photography supplied from photographers
Responsible for working across creative, accounts and interiors
teams to deliver final product to clients.

June 2018 - Present

Creative Artworker / Production Artist
Equator Design, Nottingham
Creation of pack artwork for ALDI supermarkets
Responsible for rollout of approved design to multiple pack varients
- Setting up creative files for repro and print

March 2018 - May-2018

Creative Artwork Group Head

LIFE Agency, Birmingham

- Studio management role - responsible for a team of 5 Creative Artworkers
Responsible for allocation of workloads and booking of freelancers

- Signed off all final artwork leaving agency for print or production
Devised and implemented new WIP system which allowed more flexibility and
efficiency in studio

- Working closely with creative director and studio manager to plan work and assign
correct skill sets in advance.

May 2015 - March 2018

Senior Creative Artworker
LIFE Agency, Birmingham

November 2011 - May 2015

Junior and Mid-weight Creative Artworker December 2008 - November 2011

LIFE Agency, Birmingham

51 Britannia Drive, Stretton,
Burton-upon-Trent, DE13 OEW

@ linkedin.com/in/glynnharvey

Education

University of Huddersfield BA(hons) Creative Imaging (advertising) 2:1 2005 - 2008
Newcastle Under Lyme College BTEC ND Graphic Design 2003 - 2005
Longton High School 9 GCSE's graded A-C, GNVQ ICT 1998 -2003

(Copies and full list of Qualifications and Grades on request)

Interests

Aside from creative artwork my two great passions in life are spending time with my
young family and cycling.

| can often be found completely lost halfway up a hill in the Peak District or Yorkshire
Dales trying to channel

my inner Eddy Merckx!

Additional Information

Full clean drivers license, 10 years
Non smoker

Brand Experience

@ glynnharvey1987/@gmail.com
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EUROPEAN PARTNERS

Premier Inn
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Brand Experience NUTRITION

In my nearly 10 years of experience | have worked with
many brands both small and large and produced work
from Powerpoint presentations up to full multi channel
campaigns.
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INTRODUCING PROTEIN
FOR A NEW GENMERATION
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The Brief

Working with Maxi Nutrition create a look and
feel for a new product aimed solely at women.

My Role

Worked with Conceptual Creative and Creative Director
and the client partners to develop the look and feel
and roll out across packaging and in-store comms.
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STEAKHOUSE
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1 (] L ]
TN NIBBLESs STEAKS GRILLS il 1y '
P o 3 KA : == ; Artisan Breads 3.00 Our classic Cuts come from British breeds of Mixed Grill 19.95 ! d I L) i iy
k J t Served With our Special beef flavoureq buttery Spread Cattle reareq a i 0z" "'ump stegk Smoky pork belly, grilled chicke wigtt 1 ol | | 1
" | \ b . . breast ang 4 giant pork Sausage, seryeq With Asijan ! | 1
AL _ ) ’ A Mixed Olives (v) - ' ~3.00 coleslaw, spjcy, beans with Smoked bacon gng beef JLATHLE I ]
A it s, . » A mix of kalamata, Sicilian nocellara ang giant green olives drippmg triple cooked chunky chips 1= % ) i
I_ [ v L} “m [ B L'l i . ¥
AR O RPN Al fadron Peppers (,) 3.50 Smoked Paprika Chicken g Chips 13.50 ey g
() & el Bl;stered, salty Spanish green Peppers Half a chicken Marinated jn SMmokeq paprika " )
2 ; T and garlic, seryeq with Asian coleslaw, Frencp, fries f | il
L 1l A = \ T and ouyr posh ketchup with Parsley, garlic and mustarqg Ir 5 ] |
3 N V] | | P =L
g ) "Rl 2 GRAZ'NG ) LATES All of our 80z classic Cuts are 600 Calories Lampb Shoulder 15.50 i | ol g
e | L W]V Designeq to Mix and match, e feCommend threg With our hoyge salad. 24hr slow cooked marinatey lamb shoulder, ¢ i = ,
ey . f | plates between two people to get yoy Starteqd finisheq over charcog| and serveq With a Greek Salad e L
I {H ! Asian Crispy goef 550 | Clmasic Cuta Slow Cooked Beef - (NEW| 15.95 a0 v A
{ ¥ Crispy pulleg beef tossed in hojsip Rump 802" / 19+ 11.95/13.95 Slow cookeq SMoked beef iy seryeq with _ Pabt
1 T i cucumber, SPring onion, chiji and coriander working cyt of the cow, 1y of flavoyr thyme sautgeq Potatoes, garlic Spinach ) e Y
[, | and with 3 firm texture and a rich Malbec sauce ir & Al 1k
| . e d Salt & Pepper Squid 6.50 - ! i
juF N : ; Crispy salt & Pepper squig mixed with chillj Ribeye 8o0z* / 100z* 15,50/ L ; - ! |
1 - L and parsley, Served with garlic Mayonnaijse Marblihg gives this Steak a soft texture ! y oy !
i i oy ¥ and a Wedge of lemon and rich flavour HANDMADE BURGERS 1 ol v
L [ ¥ 3 L 1 . We hang grind and Prepare oyr beef burgers i i o d oof
i T v Burnt Engs 4.95 S”"o'? 80z'/ 100, _ _ 15.95/18.50 on-site, each apnq every day using Prime cuts I , | ] Mo i
s 4 , g Spicy, caramelised ang Smoky beef brisket pieces Succulent, fender and with 4 delicate flavour of steak. Al of our burgers are Served in i [l
g "2 . Mac & Cheese e wl o Fillet 805" / 1002" 19.95/22‘95 a brioche Style bun With French fries . ) \ ..
. L \ Ay . Crispy min; fried mac and cheese pjtes he most lean and tender of gy the steaks The Mighty Block Burger 13.50 ' Kk -
| e AL . ~ . . Ur signatyre beef burger 8oz hand—ground : ! | o
i ] \ ¥ i Cheese & Jalapejio Stuffeq Dippers (v) 3.95 SFeCla&ty eutd, eef patty with cheese sauce, smokeq beef 5 L 4 : : n thte CUtd? nat;‘rrae 4 ] 4
i i T Dippers filleg With cheeseg and jalapefo All d with hoice of h lad brisket, Crispy onions, pickled cucumber Spears, . ey 1) i iality : 'enderness, o d sugges servmg " medium ra : Fref e
' | then fried ang Served with soyr cream dip served Thin your choice o our ouse sala shredded lettyce tomato ang o fiery black sauce F L5 ion availap|e andideally pot Cooked past medium wey|. : e
or beef drlppmg triple Cooked chunky chips. bend s he glob - : : 3 K
. o Garlic King Prawns® 6.95 ) ) . ) ) LA Pl L Sourced f[om around the globe, from (_)ur' ) ith: : ) At I
{i ; ] Cooked in white wine, garlic ang butter, Spiral Cut Fillet 19o, : : . 24.50 Classic 8oz Beef Burger . 9.95 ; My epic 3507 Tomahawk to ourtender Spijra : The fresh flavours of oy Greek Salagq. : =t i\ h
" A . ; unique dish Created by spjra Cutting the fillet ith shreddeq lettuce tomato, req onion SR Cut Fillet. . : A i
; 1 topped with a wedge of lemon g el SR : ' ' . £ |
i L and Marinating it in garlic ang Parsley for 24 hours and our house Sauce ! LN |
i i Wild Mushrooms On Toast* (v) 5.95 or tenderness ang flavour Add Cheqda, cheese & dry cured oak 2.00 ¢ i ST R
J k| ¥ Mixed wilg mushroomsg Cooked in Creamy, . Smoked Streaky bacon \ | wu T g |
1 truffle infused shallot sauce, seryeq on Cohutraeccl) Df C’hquzo md . i 22.95 e ' \ o !
. ¥ " el a slice of Ciabatta ang topped with sz sp;ra fCU Zs:r;)m, marinated in garjic Mushroom & Truffle Burger (v) [NEw | 10.95 AT A T rs
pla’\y o } @ poacheq €gg and tarragon and parsley for “hours Grilled fiat Mushroom topped with wild Mushroom i ol
: on] |6k i | . . . 20.95 truffle Sauce, Crumbly Stifton cheese, lettuce, | | y i
| i ™ Chicken Wings witp, . 5.50 PPed with a giant king prawn tomato and req onion
% 3y . aspberry & TABASCO Sauce lic butt g hi 1 1 .
! . k Crispy Chicken wings Cooked over Charcog| ¢ butter an Samphire Tandoorj Chicken Burgerm 11.95 : 1o 1
L - ] = and coateq with oyr Special raspberry hour tandoorj Marinated chicken breast, DAL =) =
, . TABASCQ® Sauce Cooked over Ccharcog| then topped with raita, £ ! 1 " | ’
s oy T " omon 8l lettuce, ed onjn gy - ) Mgl S
fl F | \ SALADS Tom*ahaWk 3502* A 3895 ----------------------------------------------- i - I ! .I L
i, - £ ] . ) 350z bone-in tomahawk. barbecye Marinated, - W "
W o I Tandoor Cauhﬂowelr Salad (v) 4600 [Ty 4 o, /9.95 | 200 Cooked then finishey us charcoal Stmday Beat 13.50pp . & b =)
' andoori charrgq cauliflower mixeq With ~ imi : g )
Lot h R, quinog, Soya begne cannalin beans Kidney and serveq with chimichyrr; Available from midday Sunday and for . ost ﬂavoursomedcutz | A \
4 [ Ly beans, broyy rice, rocket, cherry tomatoes, Minimum of tyyq People. Firgt come, first seryeq, ¥ uektczjthe (’;’_Ck of fat we récommend it pg g (T L TN
: 3 ; : ¥ i - Cooked me lum rare 3 Lol 4
[ 1, emon, olive and mint Sliced picanhs served with Yorkies, beef gj ping A : medium rare of More - Ky T
L by : L Crispy Beef Sa)aq $600 8.95/11.95 [oasties, carrots, Parsnips, Cheddar topped cauliflower, : asthis alloys the fat to me|; into the steak, = 2 with; - . - 5 F A |5
() [ y ! Crispy pulieq beef tosseq in teriyaki sauce Seasonal greens and a rich gravy. -+ it adding to the rich flavoyr and giving the c - Our Signature Fiery Black Sauce, Its spicy kick : ; i} AL
el ] -5 and mixed wijth Shreddeq carrot, lettyce, Picanha js 4 Speciality Soyth American ¢yt Which comeg il . Steaka lovely Succulent textyre, Do Complements Rump beautn‘u”y. : AT ) '
i WD ! '°d peppers ¢ Jeumber, tomatogg SPring onion from the top cq Of the rump ang js full of flayoy Wit : : . oy 5 - |
| S€same see(s bean Sprouts ang fresh chilli P cap b . ‘ll/aa/ut with; %
\ b My | : Aglass or two of the Beefsteak Malbec, ¥ iy o
1 _ Flatteneg Grilleq Chicken Salag +600 7.95711.50 T P S % e P : his vibrant, spicy req perfectly complements v i ('
v ¥, e Heritage omatoes, oljye oil, lemon, Flery_Black Sauce (v) 1.50 PUDDINGS o " 1 :a Ribeye’s rich flavour. . |
Y o el N & basil and rockey Served with 5 flatteneq, " Signature bleng . tangy, Al 0 3 i i
! AR dLR . grilled chicken breast SPicy black sayce Triple Chocolate Brownije (v) 5.95 & ] P A
4 Served wam with gyt chocolate b e
5. b i ! throughoyt and toppeq with chocolate i 'y = i e
& ey ; FISH + VEG toffee sauce ang vanilla ice cream M ,/// ) ATy |
Y _' i Butternut Squash Risotto* (v) 9.95 Trio Of Peppercorn" 1.50 Toffee Apple Cheesecake (v) [NEw | 5.50 Ao (LT % / -'.' W el
¥ " . v \ utternyt Squash risotto topped with Cheesecake topped with salteq toffee apples, 1 A : 0 . SN S %
P e Jig A e ) shaved Che ar cheese, rocker and Béarnaise“(v) : Shortcake pat Crumble ang 5 Warmed chocolate | b : : : :  Theclassjc Loin’ cut, Slrlmh IS taken from the upper % 45 i i
f - ] roasted butternut Squash toffee Sauce 1l N . N midd'e Of the Cat“e. The regth ISH'T natura”V Overworked é | ._' W '-:'.u
A 4 : S|DES . c S . and has g Covering layer of fat, so remains beautifu”y 4 ik L el I
' g . Whole Seabass**'@SOO _ _ 14.95 Churros Sundaes (v) 1 : . tender. Sirloin is known to be an ’aH-rounder’, Cooking o Ly o LA
G Ly fiole de-boneg Seabass with garlic, thyme Churros coateq Cinnamon sygar Served with 5.95 W : Co well from rare through to weyj done. We do however " . L
d LT L chi emen served with roccoli, bapy capers, vanilla ice cream, chocolate ang honeycomp g oy : Coo recommend it pg cooked medium sq g fat melts i ' .
1 4V ol chilli, garlic and cherry tomatoes icefcream, brownie chunks, cream ang chocolate 5 ? : Dot rough the Meat, | %, o ’-‘-,
4 ol f : . ; e .
= ] Beer-Battered Cod & Chips* 11.95 toffee sa ce ‘ r v ‘ 0 : : "anaIutdoam ith: ) i 1
4 i Beer—battered cod serveq with minteq Mmushy peas, Churros Coated jn cinnamon Sugar, serveq With 5.95 ! - i. : c 5 3 3 b | NG
i _ > ved _ o : ©+ Aglass of Berton Black Label Shirg,. This ful) : | ]
it ' 1 Samphire, peef dnppmg triple Cooked chunky chips, vanilla jce cream, lemopn Sorbet, lemon curd, Cream, . c ¢ . ; : . L ) i s
[ ' A Iy A de tars d dge of | | drizzle ang ; i : : : ﬂavoured, fruity ang SPicy red is the perfect : G M . £y
0 ol _ £ OUr homemagpe artare sayce gn a Wedge o emon €mon drizzlg an Mmeringue = " i : : c accompaniment to Sirloin. . . A =) i
'] - i [l ' .| _"I- c . : n L é 1
-, . Sticky Toffee Pudding (y) 5.95 g R N A ; ]
= . Mac & Cheese Bites (v) 3.75 Served with chocolate ang honeycomp jcg Cream ] 4 BN
A Garlic Spingaep, (v) 2.95 Ice Cream (v) 4.50 } : . o
A . . hree SCOOPs of ejther vanilla jce Cream, chocolate n] = Ty U '
b it i Charreq Tandoorl Cauhﬂower ) m 2.95 and honeycomb ice Cream or lemon Sorbet . | kL A
et (M . ! £
v ! b s y i Spicy Beans With Smoked Bacon 2.95 i Salad (v) 5.95 i
' | . $600 7hs icon Shows oyr lighter calorie majn dishes Mixed Garlic Mushrooms (v) 2.95 mix of srravvberries, grapes, apple, melon, . o

that are under 600kcal, based on an average Serving size.

mango anqg pineapple topped With lemon Sorbet
Greek Salaqg WA NEW]

House Salad (v)

Cheese Block 5.95
Cheddar, Brie ang Stilton Served with Crackers,
onion Marmalade, grapes ang celery

o Full allergen information available op request, A Prices inclyde VAT.
1 A L (v) Suitable for Vegetarians. *Approxtmate weight Uncookeq. **!\/Iay contain bonesg.
1 "May contain sma|| traces of alcohol, TABASCOe IS a registereq trademark.
Dishes do not list every ihgred;em, Please ask for more [nformanoh

The Brief
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BREAKFAST

Steak & Eg9s
Grilled steak, fried €995
and preakfast potatoes

The Bar Block
A thick cut of
sausage: spic peans W
salt peef hash, flat m

tomato, served WI

Add a rump steak for £2

& BRUNC!

Just ask if you d prefer streaky paco
Veggie Works (v)
Flat rnushrooms: roasted tomatof
peans smashed avocado and br¢
potatoes ve ith @ fried €9
Egos your Way (\] —
Two poached, fried of cramb\ed 2g9s P
served With toast T?p?ed —
Granola, Fruit salad Toast’ w) 5.60 and maple Syrup
Granola topped with cherry compote .
and yoghurt: erved With fpuit salad and ‘;‘;‘\j:: ;?;:i:::;i:‘é;\na s
a selection of toasted preads and jam ;
of 1oasted preads and jam
Porr'\dge“ W) 3.95 e?
. porrid \' 250
Topped with cherry compote Tg;\gegsv'\(m) cherty compote
Avocad Toast (v) 5.95
Smashed avocado topped with @
poached egg and red chilli, served
on a toas d brown ploomer
DR\NKS
Primo Medio Evervdav Breakfast or pecaf 1.95
Amer'\cano 1.95 2.30 garl Grey: reen Tea, 2.05
. Citrus Ginger \nfusion or
Cappuccmo 2.25 2.565 Mint \nfusion
Latte 2.25 255 Orange Juice 2.80
Hot chocolate 2.50 2.80 cranberry Juice Drink 2.80
solo Doppi© Apple Juice 2.80
Espress® 1.65 2.00 Belu Still O gparkling Water 2.65
yanilla Of Carame\ Syrup shot 0.40 Grey Goose Bloody Mary 200 7.99

Full allergen 'miormat'\on ava’l\ab\e on request
ain fruit StON s nt ones

*May contain

< May contain | es

.
=

. Al

For

prices include VAT. (v) Suitd for
more information on our drinks. pleas

ike it extra spicy dwe'll add

Tell us if yo an
r spec;a! fiery plack sauce:

u lik
another dash of ou
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mMaXIl ¥ muscie

PACKAGING



The Brief My Role

In line with a wider rebrand, (also handled Design development of pack artwork

by the wider studio) redesign Maximuscle's  across protein tubs, protein bars and
packaging to deliver greater standout at supplementary products from initial

shelf amongst their competition. designs to final artwork including proofing.

maxiymuscle




maxi&mus: -
PRE-WORKOUT g

FREWORKOUT-BOOST

TEROSUGAR, = :
1) MAKE EVERY REP COUNT

INTRAWORKOUT FRODUCT

3:4:1 scanmanio

g LEUCINE

LEMON & LIME Fravous APPLE 8& BLACKCURRANT 808

maxiymuscle

77mm 25mm

AL / ///7// 7 , ”’lf” =
THE SCIENCE - //// S
IN MAXIMUSCLE ////////,,)// l//////
Nullam dictum felis eu pede mollis =
i

nisi. Aenean vulputate eleifend tellus. True Protein
Aenean leo ligula, porttitor eu,
consequatvitae, eleifend ac, enim.
Aliquam lorem ante, dapibusiin,
viverra quis, feugiat a, tellus.
Phasellus viverra nulla ut metus
varius laoreet. Quisque rutrum.
Aenean imperdiet. Etiam ultricies nisi
vel augue. Curabitur ullamcorper

////////////////////////////////////////////

V

\\\\

\\&&\\\\\\&&\\\&

N\

Lorem ipsum dolor sitamet, consectetuer adipiscing elit.
Aenean commodo ligula eget dolor. Aenean massa. Cum sociis
natoque penatibus et magnis dis parturient montes, nascetur
ridiculus mus. Donec quam felis, ultricies nec, pellentesque eu,

INGREDIENTS: BipMax (91.5%) (a blend of whey proteins NOTICE: Chocolate flavour high protein food supplement drink mix containing fibre and calcium HMB
(from milk) incluging whey protein isolate & hydrolised whey with sweeteners. Food supplements should not be used as a substitute for a varied and balanced
protein, emulsifi¢rs: soya & sunflower lecithins), cocoa diet and a healthy lifestyle. Do not exceed the recommended daily intake. Keep out of reach of
powder (6%), flajouring, taurine, papain powder, seetener children. 1-2 servings per day. This pack contains 10 servings. Suitable for vegetarians. For best
(sucralose), chrgmium (IIl) chloride. before end see back of pack. Made in the EU.

PERFORMANCE : : e : Storage instructions: Keep tightly sealed in a cool,
— ‘ A Lorem ipsum dolor sit amet, consectetuer adipiscing elit. NUTRITIONAL INFORMATION dry place and away from direct sunlight. Natural

i ii ttli f thi ductwill during t t.

PROVEN PROTE'N Aenean commaodo ligula eget dolor. Aenean massa. Cum sociis Typical values Per 100g Per 30g (serving) settling of this product will occur during transpor

g iy f This product is packed by weight, not by volume.
n.a'Foque penatibus etmagmsghs par.tgrlent montes, nascetur Energy, kJ/ kedl 1666/390  500/117
ridiculus mus. Donec quam felis, ultricies nec, pellentesque eu, Fat,g 6.7 20 ONTHE DAYS YOU TRAIN
DEVELOPMENT " - e b 34 10 0 ) 1 serving aftertraining+ 1
. . sy 1. .E"\’E
Carbohydrate, ¢ 5.7 1.7 HOw' 7L\ SEL:
Fibre, 1.7 0.5
AFFILIATES POINT 1 POINT 3 i

either micl morning/afternoon
Lorem ipsum dolor sit amet 2 5 Protein, g 76.0 23.0
: INFORMED-
consectetuer adipiscing elit. SPORT g PROTEIN

Lorem ipsum dolor sit amet, Lorem ipsum dolor sit amet, Salt, g 1.0 0.3
- consectetuer adipiscing elit. consectetuer adipiscing elit. Vitamins & Minerals %RI* %RI*
Aenean commodo ligula eget dolor. Trusted by sport
Aenean massa. Cum sociis natoque

Aenean commodo ligulaeget  Aenean commodo ligula eget Chromium, pig 32 82k 10 25%
penatibus et magnis dis parturient

HOW TO USE

RECOVER + REBUILD

ON THE DAYS YOU DON’T
1 serving mid morning or
1 serving mid afternoon

Drink one serving a day in between meals. On days you're training, drink

do *% Rl = Referencp Intake
montes, nascetur ridiculus mus.
Donec quam felis, ultricies nec,
pellentesque eu, pretium quis, sem.
Nulla consequat massa quis enim.
Donec pede justo, fringilla vel,
aliquet nec, vulputate eget, arcu. In
enim justo, rhoncus ut, imperdiet a,
venenatis vitae, justo. Nullam
dictum felis eu pede mollis pretium.

7////////// I

——,—,,Daaaaannaaaaa™am»d»
AR

.._‘

Wolé Adesemoye
WBFF Muscle Model Pro Champion

TRUSTED
BY ELITES

qu

? g BCAAs do

LOW FAT & SUGAR

ADDED GLUTAMINE

True Protein

CHOCOLATE Fravour

Q¥

e

22 SERVINGS 908 g

POINT2

Cum sociis natoque penatibus
et magnis dis parturient
montes, nascetur ridiculus
mus. Donec quam felis,

POINT 4

Cum sociis natoque penatibus
et magnis dis parturient
montes, nascetur ridiculus
mus. Donec quam felis,

v/ Suitable for vegetarians  v' Lorem ipsum dolor

v/ Gluten free
v’ Lorem ipsum dolor
v’ Lorem ipsum dolor

—

v’ Lorem ipsum dolor
v’ Lorem ipsum dolor
v Lorem ipsum dolor

TSP e
¥

Other ingredients
Glutamine, g
BCAAs,g

Leucine, g
Isoleucine, g
Valine, g
Taurine, mg
Protease, mg

one after your session. If you need more protein and calories in your
diet, increase to two servings per day. For one serving, add two scoops
of powder (about 150g) to 500m| of water, shake to blend and enjoy!
MaxiNutrition shakers are available at www.maxinutrition.com

QUESTIONS or COMMENTS? Write to: MaxiNutrition Customer Relations,
GSK House, Brentford, TW8 9GS or call +44 (0)800 171700 (UK) or

Stonemasons Way, Rathfarnham, Dublin 16 or call 1850-508-509
(Ireland). MzyiNutrition is a divicion of GSK Consumer Healthcare.

BATCH NUMBER / BEST BEFORE END: O o
1 26kg LRN: 1002 210813

5"032543°000013">
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Typeface:

Buy Effra here www.daltonmaag.com/buyonline/fonts/effra

IT'S NOT A PROPER BREW UNLESS...

IT'S STOOD THE
TASTE OF TIME

TAYLORS o Horregate

YORKSHIRE

IT'S NOT A PROPER BREW UNLESS... Artwork applications:

IT'S STOOD THE EFFRA - REGULAR - ALL CAPS

TASTE OF TIME ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890 ?I@£$%&()

Colour:

Yorkshire Tea Red is Pantone Warm Red.

If you can’t print the Pantone use the CMYK values below.

Do not convert the Pantone to it's CMYK equivalent, it will print orange.
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SHOPPER TOOLKIT 2017 THE SAME BREW
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Pantone 642 C

Graphic Elements:
This campaign uses a solid red background and features a vector graphic element that interacts with the copy line.
This should always be used in scale with the copy as per the key visual.

4 PROPER EXPERTEAS SHOPPER TOOLKIT 2017 10 PROPER EXPERTEAS SHOPPER TOOLKIT 2017

The Brief

Following a pitch win with the same creative.
Develop this into a complete BTL campaign to drive
shoppers to change to Yorkshire Tea.

My Role

As well as being part of the pitch team | took on design
development work, illustration and small amounts of
copy development. | produced all in-situ visuals for
client sign off. Created all artwork pieces and
developed a guidelines document to be handed over
to supermarket teams for activation in store.

YORKSHIRE

Print Executions Digital Executions Key Assets & Usage Toolkit Contact Details

Key Assets and Usage

Messaging Guidance:

Each line has it’s own rule to be kept consistent across all comms.

IT'S NOT A PROPER BREW UNLESS... Small type set to 20pt with +50 tracking

Gap to be consistent IT'S STOOD THE

visually balancing copy Large type set to 45pt with +100 tracking.

TA S T E O F T I M E All type set to 60pt line spacing

Space to be consistent between
the copy and illustration

Copy to range up from baseline, T H E S A M E B R E W

dictating size of illustration Logo centrally positioned and scaled to fit

FO R 4 0 Y E A R S into available space

12 PROPER EXPERTEAS SHOPPER TOOLKIT 2017
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ON PACK PROMOQTION
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The Brief My Role

Develop a suite of character faces Development of illustrations and visual
to work when placed on a straw as style that are Halloween based but fit
an extension of the funny faces into the fun’ ethos of the brand. From
summer campaign these roll out of creative for an in-store

journey 00to artwork level.




Limited Edition
Haolloween Pouches!




ON PACK ILLUSTRATION
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To fit in with the campaign proposal
‘Sky High Nights' develop a suite of
illustrations that will appear on key
POS elements and on pack sleeves to
promote the campaign.

Working with the lead creative |
developed 4 illustrations in a specific
style to showcase landmarks in 4 major
cities that were to be the prizes for the
campaign. These were then artworked
into pack sleeves and placed in-situ to
showcase the campaign to our client.
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PERSONAL PROJECTS

A selection of personal work | have produced either for myself, as favours for friends
or as freelance work. Rather than go into detail | have compiled the following pages
to give a flavour of the additional work I've undertaken outside of my day job.
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